THE NEXT BIG BRAND
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We are pushing our limits in the form of another architectura
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I N T ERNATI ONAL

A sister concern of Steptons International UK, Agency21 has stepped
into Pakistan's Real Estate market with the conviction to change the

image of this field in Pakistan.

HADID

BUILDERS & DEVELOPERS

A sister company of Homzz Construction, UK, and Broley Construction
~UK Ltd. Hadid Construction aims to provide innovative civil
engineering services while ensuring quality deliverance. -
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and tradltmnai design solutions, and bra;ndmg expertise all under

Graana_Artec 1S a Pgwerhguge Qf chitecture and Techr ol ;-
provides its customers with turn key solutions in the respective ﬁEIdS
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ompanies v ...Ith 1ts dwerse constituents was
vith a vision to transform the real estate sector of
kistan. Since its inception, the companies have been aligned
W1th the vision of the directors to deliver the best in quality
and stay committed to customer satistaction.

Graana group of companies comprises under its umbrella

Graana.com, Amazon Mall, Graana Artec, Brando Marketing,

- Hadid Builders & Developers, Graana Association of
Arch tects, Graana Fund, and Agency21.




MAJ. GEN. SHAFIQ_AKBAR
SAAD KHATTAK

GROUP PRESIDENT

5}.'1;;1:5{]_ Akbar completed his education from the prestigious
Cambridge University and has a career spanning over 19
years with some of the hi g}.’l.t;%g‘i: valued com panies at home

and abroad. At the beginning of his career, he started

Major Gen. (R) Muhammad Saad Khattak has had the
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. - AL 1o 41 . working with Hyundai Engineering & Constructions
honor to serve the country for 35 years, and worked on el - = ]

ﬁ . o ; B vhers hawas astointed fosevaral e BrEieors the O
some of the most prestigious command, staft, and where he was appointed to several mega projects including
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a SR T . ashma Hydro-Power Project and Pirkoh Gas
Instructional assignments. gh shm ”} s T (}*—!Q B
Compression Power Plant. During his time spent in UK,
: . he i '“T"-""L ~ a7 - N & £ + " 2 vy | 4 - ’ lac A = s ’ '
s f : : VO - . - top realtors, Douglas Allen, an
Upon retiring, the General pledged to continue serving the he worked with one of iﬁ}'“{f LOHEC ‘I__“fﬁ s, Douglas Allen, and
v, S . its parent company, Arun Estates. He then went on tc
country and its people by instituting quality, cost its parent company, Arun Estates. He then went on to
o L 1 ke .4 ) wnlave Brtrentensural aretias ane ot o s brards
effectiveness, punctuality, and transparency to the fast explore entrepreneurial arenas and set up his brands
: - 1omzz Construction Ltd, Homzz Investments, Hotspots
developing Real Estate industry. Homzz Construction L LI(‘L Homzz .ﬂ,m{, tments, Hotspots
Rental Management and Steptons Estate Agents.

Presidin o the Board of Directors at (Graana szoup of L
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o to return to Pakistan. He uphﬁld the cause of
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promoting a 200d image of Pakistan duri ng his time abroad
and made tireless efforts to get a street named after Abdul
Sattar E.dhi.
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After his return to Pakistan he has made it his mission to

revolutionise the image of real estate in Pakistan and is

currently the Foundin o Chief Executive of Graana Grou P

of Com panies.
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Y i § ' ' | Amazon Mall 2 is located at the heart of one of the most vibrant and prestigious neighborhoods of the twin
' — cities, with a booming retail market making it a commercially viable opportunity to invest in. The area is

bustling with opportunities and is the center of vast residential development and commercial activity.

I H E L O C A I I O | - Amazon Mall 2 will offer retail space to a grand number of brands and restaurants. The Mall is designed to

offer an unparalleled mix of shopping, entertainment and world-class dining with fashion and lifestyle at the
heart of all activity.

N ‘ “‘ P Amazon Mall 2 is destined to be the new fashion haven of the twin cities. An entire precinct of the mall
BAHRIA TOWN 1-6 =mm - T i B o y houses Zargar Galleria - a niche to comprise the best jewelers from all over the country.
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'The Mall has something for everyone. Tribe; a kids only zone that is designed to nurture children through

W _ h . U education and entertainment while keeping them close to the elements of nature.

Taking inspiration from the Amazonian flora, the Amazon Hotel rises atop the Mall like a jewel in the crown.
With world-class amenities and luxurious rooms with views like no other, the Amazon Hotel is the new
luxury destination of the capital.
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sustainable at the same time.
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Asia’s oldest trade routes, Amazon Mall 2 is an architectural vision to behold. Owing to its
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1d for centuries has been used as the route of choice for trade and travel hence befits
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Mall 2 have gone beyond all expectations to present an appropriate successor
‘The Mall of Lights’. Inspired by the mighty Amazon river in its architectural
Mall 2 is an ode to the vibrancy of the twin cities while being a project that is futuristic
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Amazon Mall 2 is the ideal retail space for brands aiming to e l 4-!?\‘-
reach the niche market of the twin cities. Amazon Mall 2, " . b '
leveraging on its location of high commercial and retail activity;

aims to be the fashion hub of the twin cities. Its unique precincts

like Zargar, Tribe and Amazonian Food Street make it the ideal

family shopping destination with entertainment options for

locals and visitors alike.
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the mlddle of c1ty Be it a busy busmess lunch or a sophlstma,ted dmmg
s -er1ence the Amazoman food street offers a wide variet of scrump tious 0 D t;LO o choose from and
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an unparalleled rainforest ambience.
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Treat your kids at Tribe, the first rainforest inspired adventure club. Tribe offers
parents the flexibility of a drop n’ shop exclusive kids club for a hassle-free shopping
experience while being a one of its kind edutainment zone. Let your kids fall in love

with the petting area where they can adopt a pet and experience the pleasures of
childhood while learning to become responsible adults. Through a range of carefully
designed activity zones, tribe is aimed to develop a sense of belonging to nature
while its sate and nurturing environment ensures your children are in the best hands.
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GOLD SOUK

With opulent interiors incorporating a mix of luxurious art deco and bold modern
architecture, Zargar Galleria is an elegant shopping experience of everythmg that
olitters. Zargar Galleria is the precinct of Amazon 2 designed as the c1ty s most
luxurious gold and precious gems shopping experience. The location for Zargar
Galleria is carefully selected due to easy accessibility for residents of posh
neighbourhoods like DHA and Bahria town and as the jewelry destination

for residents of neighbouring cities and ove rseas Pa? istanis hopmg to enJ oy

the experience of shopping for eastern jewelry i
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AMAZON HOTEL
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Taking inspiration from the Amazonian flora and rising above the beautiful
landscape of the twin cities, Amazon Hotel offers the warmest welcome to
travellers and dwellers alike. While reflecting the true elements of nature from
deep within the heart of rainforest, Amazon Hotel is envisioned to embody
luxury, innovation and dedication to hospitality.

The perfect location of Amazon Hotel at the gateway to the city and in close
proximity to the airport and motorway makes it the ideal spot for visitors to

enjoy their stay. Picturesque views, luxurious rooms, elegant lobbies and
delectable selection of cuisines from over the world combine to make

Amazon Hotel the best upcoming destination of the capital.
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